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High Quality Manufacturer.

1 through 7 color presses.

Full Pre-press Capabilities.
Secure Facility.

Paper and Plastic Printing.
300 Line Screen Litho Printing.

At JET LITHOCARD, we can
handle all of your printing needs
from cards to carriers. We offer
other services that include magnetic
stripes, hot stamp signature panels,
precision Louda punching, hot
stamp scratch-off, foil stamping,

and holograms.

Call or fax us today for samples
and pricing.

JET LITHOCARD

A division of JET LITHOCOLOR, INC.

Robert Anderson

1500 Centre Circle Drive
Downers Grove, Illinois 60515
800-932-9499 Outside Illinois
630-932-9499

630-932-5845 Fax




We agree.

That is why CPDI™ designed
its CALL CONTROL® platform
specifically for the prepaid and

postpaid environment.

Since 1992, CPDI has been
providing companies around
the world with the tools to
become a success in the
prepaid\postpaid calling card,
prepaid wireless and prepaid
residential markets.

With virtually limitless features
and unsurpassed technical
support, CALL CONTROL is
the most robust and reliable
platform in the industry.

4201 NE 66th Avenue
Vancouver, WA 98661 CPDI
Phone (360) 694-297 7 | n——

COMMUNICATIONS
Fax (360) 694-2553 | propucT DEVELOPMENT

www.cpdi.com

CPDI...The Voice Of Experience



DOYOUREAHYCARE???

...that Teraco produces your phone cards with the latest state-of-
the art eqmpmenﬁ

All digital pre-press, both
MAC and PC formats, Newest (of 6 presses) Heidelberg

3600 dpi image setter Speedmaster 74, computer controlled
with auto plate mounting & register

..that Teraco produces the finest ANSI/ISO standard fusion-laminated
PVC cards?

..that 40% of our business is from repeat customers?

..that Teraco has won numerous International quality awards for
printing on plastic?

..that Teraco has been printing plastic for 35 years??

DOES ALL OF THIS REALLY MATTER??

Louda card punch

CALL THE LEADER...

Northern Calitornla's #1 PADS Pariner, awarded PADS Partner of the Yoar, 199
Call us al 408-727-9770, and you'll discover why.

...Only if you want the best QUALITY,

For a catalog, samples, and pricing, contact: SER VI CE9
T Sohwisenw ar: S0-687-3900 AND PRICE!

FAX 800-333-9694
/ 2080 Commerce Drive email: jay@teraco.com
[ e Midland, TX 79703-7502 http://www.teraco.com
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PTM Marks Fourth
Anniversary With
Mars Rover Card
and New Direction.

Where has the time gone? Just four
short years ago Premier Telecard
Magazine made its debut as the coun-
try’s first and largest phonecard maga-
zine. Those four years have seen the
dramatic growth and maturation of the
prepaid phonecard industry. We have
witnessed and reported on the expan-
sion of prepaid services into such things
as prepaid gasoline cards, special event
debit cards and even to the rapidly
growing prepaid cellular industry.

With the dramatic growth and
expansion of the prepaid world comes
change. Our readers have become more
sophisticated and are seeking more hard
information about changing and
advancing technologies. You have told
us that you want to know what is hap-
pening and who is making it happen.
Let us assure you that we are listening.
With this issue, you will find our new
direction beginning to be implemented.
There are fewer pretty pictures and
more informative articles. We will

smaller companies. We will make sure
that your ad gets in front of the deci-
sion makers.

New Services

As we have spoken with our read-
ers and advertisers, we have found
many of you are struggling with ques-
tions about the Internet. Many have
web sites on the World Wide Web but
have difficulty in maintaining them.
Others have considered hiring a per-
son or team to create and maintain a
web site, but can’t justify the addition-
al payroll. Others are just confused
about the entire issue.

As a part of BJE Graphics &
Publishing, Inc., we now can offer you
complete web site design and mainte-
nance at a reasonable cost and with-
out any internal overhead or increased
payroll. Our professional graphic
artists and web designers can create
interesting and dynamic web pages for
you. Your presence on the Web will
enhance your credibility and provide
an easy-to-access marketing resource
for your company. Call and ask about
how easy it can be to take the worry
and expense out of web page design
and maintenance.

report on national and international
trade shows and conferences and
feature emerging technologies and
new marketing ideas. We will high-
light new products and help you
find strategic partners to help your
businesses grow and compete in the
national and international market-
place.

Premier Telecard Magazine will
become a valuable and trusted
source of vital and current informa-
tion...a must read for everyone in the
prepaid services business.

To our advertisers, thank you for
your tremendous support over the last
four years. To increase the value of your
ads in our publication, we have begun a
new program of providing complemen-
tary subscriptions to the marketing vice
presidents and directors of all Fortune
1000 companies as well as selected
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Sojourner

Mars Rover
Anniversary Card

In conjunction with our fourth
anniversary, and in honor of the Mars
Sojourner Mission, both of which
occurred during July, we have issued
the first phonecard featuring the Mars
Rover. The limited edition phonecard

& Yogi :

features the Mars Rover and the
famous red Martian rock dubbed
“Yogi” by NASA scientists. The card
has a face value of $5 and is produced
in a limited edition of 2,000 cards.
Phone time is provided by PCS
World. To purchase this special
edition anniversary card, please call
(805) 227-1024.

Famous Last
Words

This is your magazine...that means we
are publishing it to serve you, the
reader and advertiser. If you like some-
thing we are doing, let us know. If we
have missed something, point it out. If
we get it wrong, please tell us. That
way, the next four years will be even
better than the last.

Fhe Purmine Thaom
P S

COMING UP
IN OUR
NEXT ISSUE

Remanufactured Cell Phone
3 Fall Telecom Show Reports
Switch and Platform Review
Value-Added Services and

Enhancements

Volume 5 Number 5




The Driving Force

Behind Prepaid Calling Cards

We have all seen the prepaid calling
card market grow and change on a daily
basis. These changes have been very dra-
matic given the fact that this industry is
under 10 years old in the United States.
Some of the least visible changes have been
in the development of new prepaid tech-
nology. This goes unnoticed because most
people who use calling cards may not
understand or are not concerned about
what type of technology is behind a pre-
paid calling card as long as the card works
and provides all the necessary features.
The advancements in computer technolo-
gy have allowed the industry to offer new
enhanced features to prepaid calling cards.
Today, you can make calls, receive faxes,
call multiple people at once, and check
your stock report and a myriad of other
functions all with a prepaid calling card.
These applications are made possible with
the development of new technology.
There is a new generation of prepaid plat-
forms using advanced microprocessor
technology. One such platform called the
Cashel-9000 uses this new technology to
allow card providers to process millions of
minutes per month.

The computer system that makes pre-
paid calling cards work is called a plat-
form. This is the most important part of
any calling card program. Most prepaid
calling cards are vehicles to provide tech-
nology to the end user. Many calling card
providers spend hundreds of thousands of
dollars to make sure they have the most
advanced prepaid platform available.

In the beginning, companies used tradi-
tional telephone switching equipment to
make calling cards work. This equipment
was and still is great for processing calls.
However, many of these switches were not
designed to keep track of balances and
accounts on a prepaid basis and were not
very flexible in handling the kind of
enhanced services the industry was
requesting. These telephone switches were
difficult to modify and very expensive to
purchase.

Then came the PC. Many platforms
today use microprocessor technology simi-
lar to home computers. These industrial-
grade PC’s are much more flexible and less
expensive than traditional telephone
switches. As PC technology has advanced
so has the platforms that use these PCs.

September/October 1997

We now have faster computers that make
processing high call volumes easier and
faster. New technology allows innovative
platform providers to make their platforms
faster, more efficient, and more reliable.
Microprocessor-based platforms are less
expensive and more flexible than the tra-
ditional telephone switches. One advan-
tage to these systems is that a provider can
start small and add to the platform as
their business grows. These platforms are

' more flexible, allowing card providers to
easily develop new features such as voice

mail, conference calling, faxing applica-
tions and more.

A base platform usually has two T1’s.
A T1 is a digital transmission line capable
of processing 24 simultaneous calls. A
basic platform needs two T1’s, which gives

| it 48 phone lines. When you make a pre-

paid calling card call you use two tele-

phone lines. The “800” call to access the
platform uses the first line and the second
is used for the destination side of the call.

A base platform is capable of han-
dling 300,000-350,000 minutes a month.
This number depends on the calling pat-
terns of your customers. If all your calls
are evenly distributed throughout the day
then you may be able to process even
more calls, but if all your calls are within
five hours then this number will be lower.

What makes up a prepaid platform?
The more advanced platforms are actually
a number of computers connected together
on what is called a local area network
(LAN). The main computer is called a
server. This is a high-powered computer;
usually a Pentium based with at least 166
MHz microprocessor and a large hard
drive. The server usually contains the
account database, rating tables, languages,
application software, and other programs
to controls the platform.

The server is the most important part
of the platform because it holds all the
account information and runs the plat-
form. If the server is down or does not
work properly, then the platform will not
work. On a few of the more advanced
platforms a replication server is in place,
which is a real-time back up of the prima-
ry server. When purchasing a platform
you should insist in having a replication

| server. This is sometimes referred to as a

fully mirrored hard drive.

The Cashel-9000 goes one step fur-
ther, using Pentium Pro 200’ in their
servers. The server also uses the most
advanced database engine in the world,
Sybase SQL Server. The database is a
most important part of the platform
because it keeps track of all the data
about each account. If the database gets
corrupted then you loose much of your
information. Some databases can grow to
a certain size and then fail, however the
Sybase SQL Server was designed for size
and speed and will continue to provide
service as you grow.

The next piece of the platform is the
call processor. These are Pentium-based
PC’s that connect the platform to the
T1’s. These call processors accept and
place the calls after the server has verified
the account number. When additional
capacity is needed more call processors
are added to the network. These are the
workhorses of the platform, receiving and
placing hundreds or even thousands of
calls per hour. With hot-swappable hard-
ware, a provider can replace or add a
new call processor without taking down
the system. This makes adding capacity
safe and easy.

Basic prepaid phonecard call processing.
Dial the 800 number on a phone card, the
platform’s call processor answers it on the
inbound T1. Then the platform welcomes the
caller and prompts them to enter their card
number. After the person enters their card
number, the platform checks the account
database in the server to make sure the card
number is valid and has the time available. If
it is a valid card, the platform prompts the
caller to enter their destination number. From
here, the server takes the destination number
and applies a rate to it, then sends it back to
the call processor to place the call via the
outbound T1. When the account balance is
low a message will warn the caller and when
all the time is used the call is disconnected.

Telecard technology has come a long
way since calling cards first started. New
technology has led the way, so the indus-
try can offer new features and products.
The prepaid calling card industry will
continue to evolve and grow as technolo-
gy continues to change.

Contributed by Ed Metcalf Director of
Marketing - Cashel Communications.
360-693-1073 or by e-mail
emetcalf@cashelcomm.com
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Easy Access, Easy Profits!

Easy Access, known for their irresistible promotions, exciting merchandising

and great flexibility, recently made news of a different stripe.

Easy Access International, Inc. announced a definitive
stock exchange agreement with Strategic Telecom
Systems, Inc. STS is a privately held telecommuni-
cations marketing company based in Knoxville,
Tennessee. Easy Access International is a
telecommunications marketing company

focusing on the retail distribution
of prepaid telephone cards and
prepaid telephone cards with
instant win promotional
game pieces.

Anthony Catinella, CEO
of STS said “We have commit-
ted our energies to this stock
agreement so that we can maintain
the momentum we established during
the last two years and at our recent

national convention in Atlanta. Access to
the capital markets will enable us to accel-
erate our marketing efforts in the United

States and internationally with our new,
existing and future product lines.”

STS specializes in the network market-
ing of telecommunications and travel products and ser-
vices such as pre-paid calling cards, satellite systems, pre-
paid cellular phones, home entertainment and voice mail
systems, and a wide variety of incentive travel products.

Edward Tinari, president of Easy Access offered “The
execution of the agreement now allows us to concentrate
on the exciting opportunities to exploit the signifi-
cant growth potential that exists with the newly
created company.”
E  Easy Access, Inc. has grabbed a great big

piece of action in the pre-paid
phone card industry. Utilizing
the GTL Great Rate phone
card, together with the tantaliz-
ing possibility that the customer
has the opportunity to win
instant cash, has made Easy
Access a great big winner.

There is a game taylor-made for
just about anyone’s taste. Choose
from Tic, Tac, Toe, to Black Jack,
Horse Racing, Bingo, Baseball
and many others. The phone
cards are available for sale at
convenience stores, service sta-
tions and many other stores
where you see the great rate

decal. The great rate phone card is supplied by
Schlumberger/Global Tel Link, inc.

Promotions, instant winners...is there any wonder why
phone cards are now measured in the billions of dollars? il

HERE’S HOW IT WORKS

As the owner of a prepaid phonecard you
are entitled to the local and long distance
phone time the card carries. You'll find it easy,
economical and fun to turn a plastic card into
telecommunication time. You can buy a remote
memory prepaid phonecard in any denomina-
tion...from as little as $1 to $5, $10, $20, $100
or a good deal more. The amount or denomi-
nation is of no importance as to how it works.

A 1-800 toll-free number, called an access
number printed on the back of the card will con-
nect you to a prepaid phonecard debit switch at
a remote location, therefore the term “remote
memory” phonecard. A voice-prompt will then
ask you to input your Personal Identification
Number, or PIN, also printed on the card (some
cards have a scratch-off area to conceal the PIN

before use). When asked, input this number and
the voice-prompt will tell you how much phone
time you have left on your card. A voice will then
ask you to dial the area code and number you
wish to call. The area code always has to be
included even if you are dialing within the same
area code. However, it is usually not necessary
to dial 1, just the area code and your destination
number for calls within the United States.
International dialing differs slightly and precise
instructions are usually printed on the reverse of
the phonecard. Generally, calls made by prepaid
phonecard will save you from 40% to 60% off
standard credit card, collect or coin calls.

You are saving access fees, surcharges,
billing charges, etc. You'll also find that Remote
Memory cards are re-chargeable over the

. phone (usually by credit card). There is also a
' toll-free Customer Service number available

should the need arise. Remote Memory cards
offer a number of options such as fax-on-
demand, information services, stock quotes,
sport picks, voice mail and speed dial.

While there may be variations of some of
the services from company to company, they
are minor and for the most part you will always
be able to use your Remote Memory telecard
from any touchtone phone. There are also
chip-cards, or smart-cards that use stored
phonetime in a chip imbedded on the card and
inserted only into public phones made for this
purpose, with slightly different instructions.
Other types of cards used both inside and out-
side the United States feature magnetic or
optical stripe memory systems.

Okay, now you know how your new
phonecard works...put it to work for you. It's
direct...it's economical and you'll save money! il
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4th ANNUAL EDITION

1§ MONTH - ‘ . 11X17 SIZE EDITION
Order your 1998 Telecard Classnc’s Calendar today!

2 Graphics &
Publishing, Inc. 935 Riverside Ave. #18 Paso Robles, CA 93446 « Phone: (805) 227-1024

DIRECT:

TELECARD FINVISHING SERVICES

7(800) 2 IVK JET
FAX 847.562.8715  Northbrook, I 60062

September/October 1997 PREMIER TELECARD 9




A Great College Honors
General Powell

There are a number of ways an institution of higher learning might recog-

nize the outstanding achievements of one of its alumni. Usually an honorary

degree is presented during a graduation ceremony. In situations where the
individual has contributed a large amount of money to their Aima Mater,
naming a dormitory, library, or athletic field after them is often considered
appropriate. However, if a very special occasion arises and a very special
graduate is selected to be honored, something extraordinary is in order.

by Martin Riskin

herefore, in April 1997, the Colin

L. Powell Graduate School of the
~ City College of New York was
created. This celebrated the 150th
anniversary of the founding of CCNY
and the ongoing accomplishments of a
person who might very well be the next
President of the United States.

The life of General Colin Powell and
the history of City College have striking
parallels. “My American Journey,”
General Powell’s autobiography was
number one on the New York Times
bestseller list for months. In it he wrote:
“I owe an unpayable debt to the New
York City public education system. I
typified the students that CCNY was
created to serve, the sons and daughters
of the inner city, the poor, the immi-
grant. Many of my college classmates
had the brainpower to attend Harvard,
Yale or Princeton. What they lacked was
money and influential connections. Yet
they have gone on to compete with and
often surpass alumni of the most presti-
gious private campuses in this country.”

Born in Harlem to immigrant par-
ents from Jamaica, Colin Powell has per-
sonified the American Dream. For an
African-American who did not attend
West Point to become the Chairman of
the joint Chiefs of Staff made U. S. mili-
tary history. Currently, as General
Chairman of the President’s Summit for
America’s Future, Colin Powell is proba-
bly among the most highly regarded and
respected public figures in America.

After hearing speeches at the open-
ing ceremony of the Summit by vice-
president Al Gore and General Colin
Powell, former president Jimmy Carter

10 PREMIER TELECARD

CITY COLLEGE

HONORING

commented “I think he’d make a good
President.” Unfortunately for Mr Gore,
he was talking about Colin Powell.

Being a fellow Alumnus of CCNY,

I have met General Powell on various
occasions, finding him to be a man of
unusual dignity and pride, yet extremely
understanding and warm. When I
received the College’s invitation to
attend the 150th Anniversary celebra-
tion, there was no mention of the Colin
Powell Graduate School, since the honor
was to be a surprise. The dinner guests
would be entertained by Roberta Flack,
singing songs with lyrics by another out-
standing alumnus, Ira Gershwin, who
wrote the words for most of his brother
George’s melodies.

Memories are wonderful, however I
felt the 400 guests attending the event
would appreciate a handsome momento
of this special evening, which also was
useful and in good taste, namely a cus-
tomized prepaid telephone card. The
President of CCNY
liked the idea and
Amaris, Ltd. produced

GENERAL COLIN L. POWELL
J

10-unit cards utilizing the AT&T net-
work.

From its inception in 1847, City
College was dedicated to providing a
fine education for the children of immi-
grants who could not afford to send
them to expensive private colleges.
Colin Powell is typical of those who
strove to realize the American Dream,
and succeeded. Our country has been
enriched by graduates such as U.S.
Supreme Court Justice Felix Frankfurter,
U.S. Senator Robert Wagner, Dr. Jonas
Salk, Presidential advisor Bernard
Baruch, eight Nobel Prize winners and a
number of Pulitzer Prize winners. Henry
Kissinger attended the college shortly
after arriving in America, not imagining
he would someday become the Secretary
of State of his adopted country.

CCNY students were encouraged
to express their artistic as well as intel-
lectual abilities. Upton Sinclair, Carl
Sagan, Bernard Malamud, and Paddy
Chayefsky became outstanding authors.
Theater and film attracted Edward G.
Robinson, Cornel Wilde and Zero
Mostel.

Although its professors were
demanding, and free time was invariably
limited, the leading game of New York
City playgrounds was very popular at
CCNY. Nat Holman, the basketball
Hall of Fame Coach, produced the first
and only college team to win both the
NCAA and NIT basketball tournaments
in the same year. One of his All-
American players, William “Red”
Holzman became the coach of the only
New York Knicks teams to win NBA
championships, in 1970 and 1973. If
the proper balance between different
activities can be maintained, exceptional
results can be expected.

Thomas Jefferson once wrote:
“There is a debt of service due from
every man to his country, proportioned
to the bounties which nature and for-
tune have measured to him.” Colin
Powell is certainly a fine example of his
Jamaican heritage, his New York city
education, and his devotion to the
United States of America.

We could not expect anything more
from Colin Powell, except, perhaps...
in the year 2000...

Editor’s Note: Martin Riskin is Chairman and President of Amaris, Ltd.
He attended CCNY in New York City and was responsible for printing
and producing the phonecard described and shown in this article. Mr.
Riskin currently operates his business in Princeville, Hawaii.

Martin Riskin
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DESIGN

YOUR OWN
Tele-CardBook™
WITH YOUR
GOMPANY

LOGO AND
BUSINESS
INFORMATION.

9 Graphics &
Publishing, Inc.

U.S. Patent No. 5595401
Other Patents Pending

Front cover pocket for your
phonecard and/or |.D. card.

Commemorating the

4L 5

P.O. Box 2297 Paso Robles, CA 93447 Ph: (805) 227-1024 - Fax (805) 237-2530

Name

ousepads

0

CELLULAR

SWITCHES PLUS 1,000 MORE

SPORTS

COMMUNICATIONS

« Thougande of gtock imageg to chooge from!
- Quality Materiale - dmall orders OK
- Quiek tarnaround - Inhouge Degign available

Call For More Information (805) 227-1024

Address

Quote Request Form

City

Please quote us on:

State

Zip

Quantity: custom mousepads

Telephone ( )

[ 4 color [ 1 color

Fax ( )

[ Stock design with your company logo

0 Graphics &
Publishing, Inc.

Fax your quote request to: Fax: (805) 237-2530
P.O. Box 2297 Paso Robles, CA 93447 Ph: (805) 227-1024

and information overprinted
[ Your custom design and artwork
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1his s Big...

Heally Bi

e et

announced a major breakthrough in signing Dollar Rent A Car fo a
prepaid phone card program. PTT is based in Orlando, Florida and is
major felecommunicarions compan. Mr. Sabino, a pioneer in America’s
prepaid phone card industry is quite excited about the opportunity fo
implement this high profile prepaid program, and why not. A 2 million
card campaian is something fo get excifed about.

Fernannu Sahino, President and CEQ of PTT Telekom recently

12 PREMIER TELECARD

lllustration by Candace Wright

Dollar Rent A Car has used
prepaid phone card promotions
quite successfully in the past, but
only on a regional basis. Now, as
they enter the national and inter-
national arenas, they have gone
back to PTT to implement this
monumental program

Dollar Rent A Car has subur-
ban and airport locations
throughout the United States and
also serves 65 foreign countries
including Australia, Canada, the
Caribbean and Latin America. In
Europe, Africa and the Middle
East, Dollar Rent A Car operates
under the name EuroDollar.

R B p——
e g 15 FREE U.S. MINUTES

This new phone card pro-
gram will appeal to the con-

sumer as well as to the collector
of phone cards. As you look over
the cards on this page you will
see that PTT produced a wide

variety of images and with a
wide range of minutes on each
card. Of course, the multi-lingual
cards can be used both domesti-
cally and internationally. The

Volume 5 Number 5




Dollar Rent A Car licensee and corporate locations will distribute the cards.
There will also be certain limited editions with a mintage of only 2,500, as
well as cross-promotions with other travel-related corporations.

M. Sabino said “One of the key reasons Dollar Rent A Car chose PTT
Telekom is that PTT will manage and control customer service, production,
telecom and all other functions to provide Dollar Rent A Car with turnkey
solutions and rapid fulfillment.” He went on to say, “We are very excited
about providing Dollar, the complete support necessary to launch and maintain

an impactful, successful prepaid phone card promotion in the coming years.

At the outset, we said this is something

b2 Really BIG.

There is more news from PTT Telekom
and Fernando Sabino.

PTT has been granted the licensing rights for Sea World and Busch Garden
images to be sold outside the parks. PTT will be the exclusive licensee of
Anheuser Busch/Busch Entertainment Corporation and will retail the pre-
paid phonecards throughout the United States. There are eight Sea World
and five Busch Gardens images for this prepaid phone card program.

In addition, PTT is issuing phonecards in
four Sea World Parks located in Orlando,
Florida, San Diego, California, San Antonio,
Texas, and Aurora, Ohio featuring dolphins,

whales, polar bears and a penguin. These
$4.99 t0 $9.99 cards will be sold in gift shops
throughout the parks.

Busch Entertainment has issued cards
through PTT in the past. Since May of 1996,
Tampa Bay has been offering PTT phone cards featuring roller coasters and
animals. They also issued three promotional give-away cards for Busch and
Sea World-Orlando. Visitors may show their phone cards for a special dis-
count on the entrance fee into the park. @

5 5
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.We told
this is goingto be

ou

here’s more!

PTT Telekom announced United
Kingdom origination for its products. This is
a completely integrated network that offers
services covering virtually all aspects of the
prepaid calling card industry.

The service enables the cardholder to
originate a call in the United Kingdom and
terminate the call virtually anywhere in the
world. Another unique feature is that it can
be brought to, and used in, North America.
According to sources at PTT, prices for the
UK product are extremely competitive in the
marketplace. Again quoting Sabino, "With
our combined management
expertise of more
than 20 years
as innovators in
the telecommu-
nications  busi-
ness, we provide
our customers with
turnkey solutions
and rapid fulfillment.”

PTT also intro-
duced its first prepaid
card for retail sale in
the United Kingdom.
The Britannia Series fea-
tures scenes of British
memorials and institutions
such as Tower Bridge and a member of the
Queen’s Guard. Cards are available through
the travel industry, various retailers and cus-
tomer service department of PTT GO
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Miracles Happen To .
Those Who Believe

Those words make a great phrase..:
but it also Mappens to be the source of
John Kirby’s optimism and faith, Let
us tell you a short story. .

It was 1979 when John Kirby was J

struck with a still andisclosed iltness.
Doctors told Betty, John’s wife and
children that John would not make .
the night. Well, he did survive the
night and many, many more nights
afttr that. After 89 days in the hospi-
tal he returned home to begin a very
longarecovery. The illness did not
claim his life but it did leave behind
mafly physiological problems. The
primary culprit that thlcatc;wd his life
was*kidney damage. "

It has been 18 years thatJoIm has
lived with the rgqhty that someday he
would have to rely on dialysis or have
*£ 1: : .

a kidney transplapt. A little over a
year'ago they learned that dialysis was
an immediate necéssi&v and that 3 kid-

&

v

£l

L

» -
ney tTPansplant was,the next step. He
immediately went on the transplant list.
Friends and family continue to vol-
unteer for the transplant but a good
“match” has yet to'be found. Expenses
continue to eat aw a\ at the Tamily busi-

derfdl children that have jumped in
with all hands and feet and then-some.
The Kirby children, Kathy, Dianna,
John II and David and their tespective
spouses developed an idea. Why not
“do a’phone card.” Tom and Kathy are
assouatcd with Destiny Telecomm

and with their help devel-
tangding ph()m card.

in see, the design depicts
ip Comet. The outstanding
aciously donated by a
Btographer, Vic Winter. This
is actually the way thé comet ;1p|3¢;1£¢d
op,March 15, 1997. The photo shows
the comet rise above the tree lifie near

#»

the

# 3
work ¥
Kansas'p

Woodstock Revisited

Nearly thirty years ago, 500,000 people gathered in a field in Bethel,
New York. Those hundreds of thousands of devoted people, musi-
cians, singers, writers and folks just like you and me left a message
to the world on that memorable weekend..

As you can see

ness. Fortunately, there are some won- *

.

the Marjoric Powell Allen Chapel
located on a laké on the grounds of
Powell Gardens near Kingsville,
Missouri.

@Gable and Wireless, Inc. offers the
network services for Tom and Kathy
Dobbels on behalf of the John A.
Kirby Transplant Fund. There are
1,250 phong cards produced for the
express purpose of helping the Kirbys
deffay expenses for this
long-term debilitating disease. The
cards are selling for $10.

Many people have stepped up and
volunteered to help the Kirby Family.
We would hope that many more will
decide to “invest” in a beautiful phone
card and a most worthy cause. Like
John Kirby says...”miracles happen to
those who believe.”

Tom and Kaghy Dobbels live at
818 Allison Avenue, Manhattan, KS.

66502, [P

on the stone by his fans and followers. Jerry of course,

and perhaps rem-

ember, it rained that

i weekend. Did it
é RAIN! What fun to
play in the rain and
mud. The card
shown above
should bring back
a few memories.
This card shows the monument
that stands at the entrance to Woodstock. If you look
carefully, you can see Jerry Garcia’s name has been placed

14

appeared and played at Woodstock. This limited edition
phonecard reflects the “Yesterday” and “Today” portion of
the commemorative Trilogy.

Karen Dunn, Judy Messenger and Dave Kukula sparked
the team effort of producing the cards and developing the
Woodstock Commemorative. The phonecards were done by
American Telecom Network of Englewood, Florida.

The third phonecard that will make up the “trilogy”
will be complete for the thirtieth anniversary of the extraor-
dinary Woodstock Gathering in 1999. Information on
Woodstock cards available through American Telecom or
call Karen or Judy at (914)794-1261. G&m
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COLLECT AMERICA’S FIRST
PREPAID PHONECARD MAGAZINE,
PREMIER TELECARD!

GET ELVIS, PETE ROSE, JOE MONTANA AND MORE ON CARDS FEATURED
IN HISTORICAL ISSUES STARTING WITH JULY, ‘93. JUST CHECK THE
ABOVE BOXES FOR THE ISSUES YOU WANT AND MAIL US A
PHOTOCOPY OF THIS PAGE ALONG WITH YOUR CHECK OR
MONEY ORDER FOR $2.95 FOR EACH MAGAZINE.

U.S. rates for shipping and handling:

P.O. Box 2297 Paso Robles, CA 93447 Ph: (805) 227-1024 + Fax: (805) 237-2530

S it 122 0B o add $1.50 ea.
City 3. 5 00UBR: st add $1.10 ea.
State Zip 6~ 0 BB o slicssspsnssontibiont add $ .90 ea.
Telephone ( ) 10155088 A al et s i no charge
Fax ( ) Qty @ $2.95 ea. =
Mail your check or money order to: % Graphics & Publishing, Inc. | Shipping & Handling  +

Total Enclosed $

Prepaid Phone Card
Dispensing Machine

The best machine on the market!

@ Vends any size or thickness

# Dispenses plastic or paper cards

# High security locks and cabinet

# Electronic accounting functions

# Free standing base cabinet (optional)
4 Mounts to wall or counter

@ Dependable belt delivery system

# Numerous special options available

Call today for more information

(800) 795-8251
&6 T™I

Technik Mfg. Inc.

Fax: (402) 564-0406 1005 17th St. PO. Box 1617
Columbus, NE 68602
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Notes on the IBC Prepaid
Cellular Conference

by Lois Robinson

The August IBC Prepaid Cellular Conference in West Hollywood brought |
together company executives and specialists from all over the country to
discuss the burgeoning prepaid cellular industry.

Within a short time, wireless has
evolved from a prestigious business tool to an
incredibly popular consumer service. Prepaid
wireless now makes service available to the
nearly 50% of the population previously
denied service due, in large part, to their
credit ratings.

What makes prepaid cellular so popu-
lar? It’s easy to sign up, you have control,
pay as you go, no credit check, no deposit,
and no long term contract.

One of the hottest ideas presented at
the conference was the “Phone-in-a box”
concept. This provides a pre-assembled pack-
age containing a replenishment, conversion or
combination card, a wireless handset, and
instructions to place handset into the prepaid
wireless system. The phone is delivered to the
consumer “hot” and ready to use.

There are two predominant types of
prepaid cellular products; switch-based debit-
ing systems and debit phones that contain a
chip in the handset. Although
there are still some hurdles to
clear and challenges to meet in
adding this service to your com-
pany, the future definitely will be
moving towards this new attrac-
tive market. As the quest to make
things easier, faster and better for
the consumer continues, along
with advances in technology to
offer “hassle free” wireless ser-
vice, the industry will grow to a projected $60
billion by 2004.

The prepaid cellular market has
tremendous potential, not only in the United
States, but also in the international market
where credit based systems are extremely rare.
: Vince Hill, president and CEO of CPDI
| spoke about the technology needed to provide
prepaid wireless, the benefits and what to
watch for in making a selection. Prepaid wire-
less experienced a net subscriber growth of
8.8 million from 1996-1997. It is predicted that by the year 2000
there will be 480 million international subscribers. Today, wireless
represents 2% of all calls. By the year 2004, as much as 20% of all
calls will be wireless. CPDI is a telecommunications software and

Sheldon Weisfeld- President
Prepaid Wireless Services

Vince Hill- President and
CEO of CPDI

Bill Jordan- Publisher of Premier and Charles
Newman-President and CEO of Recellular Inc.

Ted Crowther- Director of
Quality Assurance for NACT
Telecommunications, Inc
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hardware development company that is considered one of the fore-
most provider of prepaid call processing platforms.

Ted Crowther, director of quality assurance at NACT, a major
switch system and complete billing package company, spoke about
value-added services and features. Eventually, he said, these value-
added features (such as voice mail, fax-on-demand, and paging)
will be the distinguishing differences between competitors.
Crowther expressed his confidence in the future of prepaid cellular,
stating that it “is the only choice for the credit challenged who
need cellular calling ability.”

Dave Gaus from GTE Telecommunication Services talked
about maximizing the value of your prepaid wireless program.
Gaus suggested that in order to maximize the success of a prepaid
wireless program, you need to combine the efficiency and consis-
tency gained through integration of existing post-paid program,
with the unique features of prepaid.

Sheldon Weisfeld, President of PrePaid Wireless Services, Inc.,
talked about the great opportunities in the prepaid cellular market.
He focused on creating a winning strategy and identifying your
target market. Sheldon is an entrepreneur and his company has ini-
tially deployed a switch-independent hand set based prepaid cellu-
lar service with nationwide roaming in the South Texas market.

Chris Chessler, VP of Sales and Marketing for Topp Telecom,
gave a presentation of the Trac-fone®. Trac-fone® is a debit-based
wireless that is marketed through Radio Shack ® and other retail
outlets. Topp Telecom is a leader in consumer electronics and is a
distributor of cellular telephone equipment. Topp hosted a recep-
tion where they presented their prepaid program and where the
conferees could mingle and share ideas and business strategies.

I visited with Terry Phillips of Atlas Telecom at the conference.
Atlas is a privately owned company with offices in London and
Singapore, and headquarters in Oregon. They are a switch-based
platform and have a product development division. His company
is looking at the prepaid market with specific interest in the fraud
prevention aspects of prepaid versus credit.

Charles Newman, President of ReCellular, Inc., showed us
how the tens of millions of deactivated cellphones can be used for
the benefit of the prepaid cellular service providers. ReCellular
refurbishes and repackages used cellphones and converts them for
prepaid use. Charles said that his company is only limited by the
number of used phones they can buy and are looking for more
sources.

Kevin Thigpen, VP of the Boston Communications Group,
covered subscriber trends to assure appropriate product develop-
ment, marketing and customer service initiatives.

IBC’s next conference is scheduled for December 3-5, in New
York. Please contact Jon Stock at (508)481-6400, Fax (508) 481-
4473 for more information. F
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The POWER of Ql

Eull Color For your next phone card promotion, add Worldwide Digital’s
Fronts & Backs UltraRes 250™, 250 line screen printing at no extra charge.
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105 TEAMALANDRY

MAG Str' pe 000/000 TEAM TALK"™
FROM ANY TOUCH TONE TELEPHONE
Dial 1.888.LANDRY.6 (526.3796)
After Prompt Enter PIN#
000-000-0000
IDS Dial Area Code + Telephone Number

[90 INTERNATIONAL CALLS, DIAL 011 + COUNTRY
Tys CODE + CITY CODE + TELEPHONE NUMBER

1.888.235.TEAM (8326)
©1997 TEAM LANDRY CUSTOM CARD PROGRAMS LLC
—

Limited Edition

Control

Numbering Come See Us in New York! nquwlw?raghw

- 1002 McHenry Avenue ~ Woodstock, IL 60098
! W RLDWWIDE | Voice: (800)793-0377 ~ Fax: (800)793-0398

e | EMail: wwdcards@mc.net ~ WEB @ www.wwdigital.com

|
|
1
Secure

No need to look for the perfect platform
because Cashel Communications has it. The
Cashel-9000 is the most advanced prepaid
platform available.

Our advanced technology makes it easy to
operate your own platform with state-of-the-art
hardware and software. Our three year
platform warranty gives you the assurance that
the Cashel-9000 is built to last.

Whether it is prepaid calling cards, prepaid
wireless or other prepaid products, Cashel has
the platform to handle all your needs.

Cashel Communications * 915 Broadway, Suite 100 » Vancouver, WA, 98660 » Phone: 360-693-1073  Fax: 360-693-0201
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Tele-Entrepreneurs

Minnesota, Hats Off To Thee

That’s not just a special headline statement,

that’s the University of Minnesota ROUSER!

Okay now... let’s hear it for the Golden
Gophers. Are there any Gophers out there?
Golden ones, that is?

This is a great story that should make you
feel good. It was about this time last year
when the University of Minnesota was getting
ready to make the push for Big Ten supremacy in
Basketball. After all, it was1982 when Minnesota

last won the Big Ten.

Coach Clem Haskins knew he had his work cut out for
him. Michigan is always strong, so is Ohio State, Indiana
and what about Iowa? They are all tough, but coach also
knew he had a fine group of young men to forge into a con-
tender, not only for the Big Ten, but for all the marbles.

Now, let us present Eric Erickson, recent alumni of
University of Minnesota.

Eric was introduced to prepaid phonecards about a year ago
and determined that he wanted to pursue a career in phone-
cards, telecommunications, promotion, etc.

What began as a hobby became a full-fledged business,
thanks in no small measure to the University of Minnesota’s
Golden Gophers.

While Eric was pursuing his life’s ambition in phone-
cards, coach Haskins was pursuing the entire Big Ten confer-
ence. By season’s end they owned a 16 and 2 record in con-
ference play and continued to take on and beat all-comers.
They built a 31 and 3 record as one of the Final Four in con-
tention for a National Championship.

Ultimately they lost to Kentucky, in the semi-final. No
small accomplishment for the University of Minnesota.

Remember that nifty young lady performing
with all the other American Gold Medalists at the
‘96 Olympics? Yes, we did have a full house of
Gold Medalists in Atlanta and they were all
great...but the one we refer to here is Dominique
Moceanu, the youngest and smallest of the
team. In addition to her gold medal, she is fea-
tured in a series of collectible phone cards.

Dominique makes her home with her folks in
Houston, Texas. Recently, her Mom, Camelia
and Dad, Dimitry opened a brand new gym-

nasium that is quite impressive. Perhaps

B impressive is not the right word. The gymna-
Do\o\)E WA G s everything you can ask for in a professional

training facility. It is custom outfitted with the latest equip-
ment and features auditorium style seating for 10,000 family
and friends of those who participate in the special programs.

The opening of the gymnasium coincided with the release of

the collectible phone cards.

In this series of Dominique-inspired phone cards there are

5,000 cards produced with 500 available as a signed limited

18 PREMIER TELECARD

Big Ten Champs, Final Four con-
tender for national honors. That’s
how Erickson felt, too. Something
special needed to be done.

An alumnus of Minnesota, he
acquired the license to produce a
limited edition phonecard, eventu-
ally went to Coca-Cola and
obtained permission to use their logo on the card. To quote
Eric, “I felt a prepaid phonecard would be a great souvenir to
remember a successful season that took Minnesota all the way
to the Final Four.”

Our resourceful entrepreneur went on to buy phone time
from a broker, arranged to design an attractive phonecard and
placed 10 minutes of Frontier time on the card. Plastic
Resource, Inc. produced the finished product. For his first
effort, Eric produced 5000 limited edition cards. We are told
that sales are great. What else can we say? Plenty!

For an encore he has recently done a phonecard for
Lamberton, Minnesota.

This small community in southwestern Minnesota, near
the Iowa border is about to celebrate their 125th birthday.
The community is inviting every living person who ever
graduated from Lamberton School to “come home” for an
old fashioned get together. You can probably gather from all
of this that each and every graduate who shows up will be
given a phonecard to help them remember this very, very
important event.

We started this article with the Rouser, Minnesota, Hats
Off To Thee! We would like to amend and add—-Eric
Erickson, Our Hats Off To Thee! A true Entrepreneur. Eric’s
company is MSD Collectibles in Oakdale, Minnesota. g

Olympic Gold Medalist Becomes Phone Card Star

edition, each packaged in a custom carrying holder. The
phone cards were used also for promoting the brand new
gymnasium. Dave Black, the photographer who shot
Dominique in Atlanta for the Olympics, also provided a
unique photo-collage for other phone cards that are planned.

June Blackman-Kutz, a pro shop consultant for Elite
Sportswear GK, a world leader in gymnastics apparel, also
does marketing for Dominique and her family. The plan
now is for Dominique’s phone cards to become true col-
lectibles, as she gets ready for the 2000 Olympics. Age is
certainly an ally for her as most of the gold medalists for ‘96
will not be competing. Dominique will not be 16 until
September.

A very interesting aspect of this story is the association
with Talk 4 Less. This is a relatively new company that was
started in early 1997 and is associated with June’s
husband John, and son, Doug. They are all jumping in with
their shoes and socks on, as they have ideas and plans for
other licensed products.

The cards were produced by Creative Communications,
a division of EqualNet Corporation of Houston, Texas. [l
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by Rich Doty

Elton John, born Reginal Dwight, is a world class entertainer in anyone’s
book. Who could ever forget the PINBALL WIZARD from the Rock Opera
Tommy? Those platform shoes were something to behold. During the
1970’s Elton John recorded 5-#1 songs, 15-Top 10 songs, 23-Top 40
singles and 15 of John’s 16 albums released in the decade went gold.

He has given us great musical mem-
ories like his number 1 hits “Crocodile
Rock”, “Bennie and the Jets”, “Lucy in
the Sky With Diamonds”, “Island Girl”
and “Don’t Go Breaking My Heart. If
you don’t remember at least a few of
Elton’s songs, you were living on another
planet for the last 3 decades.

WorldCom, Inc. has taken a very
professional approach with the Elton
John issue. They have assigned a dedi-
cated manager, Mitch Marcus, to this
important project and given him the
proper back-up and support to do it
right. This has not been the way that I
have seen other prepaid collector cards
produced by others in this industry.
Many of the collector cards produced in
the past were real seat-of-the-pants back-
street productions, cheap and dirty. In
my opinion, the WorldCom approach is
the way it should be done. Planning and
production values are all there with the
Elton John telecard.

WorldCom has produced an extra-
ordinary, you might even say, a leg-
endary collectible card with the intro-
duction of a black and white classic tele-
card. There is a super clear photo of
Elton John holding a crystal ball. He
recently turned 50 and he looks great.

(I guess there is hope for the 50 plus set
after all.) By the way, Elton’s voice is on
the opening welcome message thanking
you for using the Elton John AIDS
Foundation PhonePass. This makes the
card not only more collectible but gives
the user another important reason for
buying the card.

It would be great if WorldCom
would make an Elton John series. He
has huge fan clubs around the world.
millions of fans with no affiliation and
who would love to have a momento and
at the same time be able to do some
good for the people who are afflicted
with HIV/AIDS.

September/October 1997

The cards will sell in two denomina-
tions, $10 for 30 minutes and $20 for 60
minutes. The Elton John card is renew-
able at the retailers option and will
expire 12 months after its first use.
Another interesting point; if the time on
the card is expired, whatever amount is
left will be renewed when the card is
refreshed. Now, that’s what I call a com-
mitment by WorldCom.

The Elton John AIDS Foundation is
an international non-profit organization
funding direct patient card services and
HIV/AIDS prevention education. There is
a broad spectrum of direct patient care
services that support men, women,
teenagers, children, infants, minorities
and families living with HIV/AIDS.

The charity maintains an astound-
ingly low overhead with 87% of all
money raised going directly to funding
for patient services. Since it was estab-
lished in 1992, the foundation has fund-
ed more than 400 grants in North
America totaling over $8 million dollars.
The foundation has also provided over 4
million for services overseas.

The Elton John Cause-based card is
one of the best examples of how a
phonecard program should be developed
and delivered in the marketplace.
WorldCom will be giving a very generous
12 and a half percent of the gross from
proceeds to the Foundation. Certainly
among the highest reported anywhere.

There are going to be a lot more
telecard based cause marketing programs
taking place in the next few years. This is
going to give collectors an array of new
issues to deal with and may lead to a
new separate category or collector spe-
cialty. Something like “black and white
collector” or the “promotional collector”
or the “automotive images-only collec-
tor.” These trends cannot be ignored as
the field of collector telecards keeps
growing every year.

\ \‘“\Tuk'%nl I'TER |
W/

I believe the Elton John AIDS
Foundation card is one that other cause-
based cards can be measured. Everyone
should have one in their collection as an
example of what constitutes a quality
issue. The Elton image is strong and sim-
ple. The slogan “Share Our Vision for a
Better Future” appears across the top face
of the card. The gothic foundation symbol
that appears in the left hand front corner
of the card is in keeping with the image
format. The unit number that appears in
the right hand corner does not distract
from the image or the message.

WorldCom began marketing the card
through direct promotions and select deal-
ers a short time ago. The first Keystone
mintage will be virtual with special limited
editions being considered. For further
information you can call 800-72-ELTON.

It’s more than a call,
it’s a calling.

“Keep it Flowing all you Pinball Wizards”

By the way, be on the lookout for the
PTM Washington Bureau “Hotline
Report” (An Inside Report For Those Who
Need To Know)

Richard L. (Rich) Doty is
a telecommunications con-
sultant and telecard spe-
cialist based in Pompano
Beach, Florida. Rich is
currently serving as chair-
man of the American
Telecard Society and is
also engaged in a long-
term contract as a telecard consultant to MCIL.
Rich has 30 years of experience in telecom-
munications, and has been working exclusively
with telecard applications and technology for
four years. In the early 1970’ he was on the
Western Union development team that created
the “mailgram,” a replacement for the “night
letter telegram” which was an early form of e-
mail for business. In the 1980’ he was presi-
dent of a Chicago vending company and CEO
of Payline Communications, a private pay-
phone company in Illinois. During this time he
was the first person to place cellular private
payphones on cruise ships and on board
Greyhound buses. Rich has written articles for
a number of telecom industry publications over
the last 20 years.
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Tele-Promotions

A brand new release...

it’s Marilyn Monroe-
N-Motion

KARIS Communications of La Mesa, California
announced the release of their new Marilyn Monroe pre-paid
phonecards. They’re called Marilyn -N- Motion. The cards
are a “first” as they feature
Marilyn in lenticular motion
for the first time ever.

KARIS utilized George
Barris’ rare photos taken
during the filming of the
famous movie, “The 7 Year

M
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Itch,” which was shot in
Manhattan, New York. There
are three cards in this collec-
tion; a $5, $7 and the third
which was shot in Marilyn’s
North Hollywood home is
priced at $10.

KARIS is issuing
2,500 cards of each
denomination. All cards
are fully re-chargeable.
Telecommunications ser-
vices provided by
Teltrust, Inc.

\ D
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KARIS COMMUNICATIONS

The original
release date was set for
late September, howev-
er that date was
moved up to August 5,
to commemorate the

% E b-
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= - -
35th anniversary of KARIS COMM

Ms. Monroe’s death.
KARIS Communications is located in La Mesa,
California.
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Friends and Partners

Their friendship goes
back to their high school
days....their business
partnership goes back to
1993. Here are two

30,,.

PREPAID CALLING CARD
CALL MOM AND GET CLOSE TO HER HEART.

young men who found a

great deal in common
including making money
using their heads, good ideas, and taking advantage of

opportunity. Who among us cannot do the same?
Apparently not too many. \
Let us introduce Matt Kuttler and David Redlich.
These fellas have known each other since their high
school days, which, considering their ages of
28 years, is not too long a time. Since their

Q
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EMERGENCY

sophomore days they have shared promo-
tional ideas, business ideas, and a dream of
succeeding in a line of work that demands
innovation. Phone cards.

They had the ideas, but needed some
start up money and fortunately for them,
good friends Rodger and Candy Popkin
came through with money and good advice.

Fortunately for everyone, the young men listened to the
advice and then started their business.

The business is called PhoneCard Express, they are locat-
ed in Hollywood, Florida and in just a few years have man-
aged to acquire accounts, keep them, win awards for their
clients and develop a
list of followers who
have become
believers.

The first year of their
operations they

Cambridge Savings Bank

grossed about
$120,000. In 1997
they jumped that figure to $2 million dollars and are setting
reasonable goals and objectives and best of all, reaching
those objectives.

We are showing only 3 phone cards that indicates a
rather interesting cross section of their client list. We should
also add: PhoneCard Express is still located in Hollywood,
Florida, have repaid the loan from the Popkins and the
Popkins are partners in the business. A pretty good invest-
ment for all. B
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PROMO EXPO

Sept. 9-11

Merchandise Mart, Chicago, lllinois
(203) 358-3751

PCS EXPO
Sept. 10-12
Dallas, Texas
(800) 269-8999

TELECARD WORLD ‘97
Sept. 24-27

Javitz Center, New York, N.Y.
(713) 974-5252

NAT’L ASSOC. CONV. STORES
Oct.5-7

Orlando, Florida

(703) 684-3600

MOTIVATION SHOW

Oct. 6-8

McCormick Place Complex, Chicago, lllinois
(630) 850-7779

INSIDER AMERICAS ‘97
Telecom Resale Oct. 6-9

Crown Plaza Hotel, Miami, Florida
(407) 773-0639

NAMA NAT'L CONVENTION

Oct. 16-18

Orange County Conv. Ctr., Orlando, Florida
(312) 346-0370

ACUTA FALL SEMINAR
Oct. 19-22

Albuguerque, New Mexico
(606) 278-3338

ICMA MFG EXPO /97

Oct. 19-23

Royal Lancaster Hotel, London, England
(609) 799-4900

CARD EX ‘97

Oct. 22-26

Conf—Exhibits—Awards Dinner
Les Pyramides & Sheraton Brussels
+44 (0) 1206 791734

CTIA WIRELESS APPS ‘97

Oct. 27-29

Wash. State Conv. Ctr., Seattle, Washington
(202) 785-0081

FIRST COMPUTER TELEPHONY
Oct. 30-Nov.1

Disney World Dolphin Hotel, Orlando, Florida
(800) 542-7279

TRA FALL CONFERENCE

Nov. 3-6

Marriott Orlando Center, Orlando, Florida
(202) 835-9898

WINTER EXPO ‘97

Nov. 10-12

Fontainebleu Resort, Miami, Florida
(281) 298-1431

COMPUTER TELEPHONY

Mar 3-5, ‘98

LA Convention Center, Los Angeles, CA.
(800) 542-7279

Intenational PrePaid Forum

INTERNATIONAL PREPAID PROMISING BREAKTHROUGHS in 1998

December 3-5, 1997 + The New York Hilton & Towers - New York City

You Can Not Afford To Miss This Conference!

T his global conference will open the international market and the technology. This conference will touch on every issue relating to the

United States to a new phase in prepaid, as well as show how to prepaid expansion and will direct professionals with a plan to capture
market share. As the door of opportunity opens in 1998, the importance
of building relationships will be crucial to your success. Don’t Miss
This Exciting Post-Conference Workshop: Extending Prepaid Solutions
to Support New Enhanced Services. Register Today!

establish relationships between each other. As a wider area of
profitability grows in the prepaid industry, professionals will look to
this event as a stepping stool for advancement and knowledge. The
timing for this conference could not be better than this, as the door of
opportunity opens in 1998, the importance of building relationships
will be crucial for market share and profitability. The prepaid industry is  SPONSORSHIP/EXHIBIT OPPORTUNITIE
now active in most areas of the world, therefore, industry leaders need For details regarding these opportunities, contact Tina Crossland.
to face new issues relating to the expansion of this overwhelming phe- Tel: (508) 804-5610 * Fax: (508) 481-4473
nomena of prepaid. In Latin America and other areas, debit cards are
greatly in demand. Keep in mind, professionals still need to know
the crucial information to get started, as well as the importance of

View complete brochure & register on-line
www.ibcusa.com/conf/int/prepaid

Priority Code: 1730 premier

® Call: (508) 481-6400 * Fax: (508) 481-4473 « E-mail: reg@ibcusa.com
% International Business Communications * 225 Turnpike Road * Southborough, MA 01772-1749, USA
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Expansion to
Phoenix

Standard  Register has
begun printing and packaging
prepaid phone cards at its
Imaging Services Group facility
in Phoenix, Arizona. This addi-
tional location is in answer to
increasing customer needs and
demands. This marks the second
facility for Standard Register for
pre-paid phonecards. Up to now
all cards and packaging was done
at the company’s Rochester, New
York plant.

According to Dave
Fehrman, director of Imaging
Services Group for Standard
Register, “Our prepaid phone
card business has grown beyond
the capabilities of a single plant
location. The Phoenix operation
will help us better serve our west-
ern customers and bolsters
Standard Register’s position as
the leading domestic packager of
prepaid phone cards.”

According to Standard
Register, GTE is among the pre-
paid phone card customers
serviced by the Phoenix plant.
The Imaging Services Group has
been in the prepaid phone card
industry since its U. S. inception
in 1992. 1996 figures indicate
that the prepaid phone card mar-
ket is currently a $1.4 billion dol-
lar industry in the United States.

Japanese
Bank Goes
Calling Card

PTT Telekom, Inc., an
Orlando-based telecommunica-
tions company, is pleased to
announce that an agreement has
been reached with Orico Bank of
Japan to produce a calling card
program. The bank has some 8
million cardholders that works in
conjunction with their existing
Visa, MasterCard and JCB cards.

PTT has developed soft-
ware that allows cardholders to
use their existing card numbers
and PINS to access the long dis-
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tance system. After dialing an
access number, the customer
would enter his or her card num-
ber, then the PIN. The PTT soft-
ware checks that against the
bank’s database, then completes
the call. Calls are billed to the
cardholder’s monthly statement.

Fernando Sabino, President
and CEO of PTT says the system
is revolutionary in that it uses
existing card numbers, PINs and
cards. Calls can be made from
40 countries, including the
United States. He was quoted as
saying “we are extremely excit-
ed about the opportunity to
implement this unique phone
card program.”

Phone Cards
on the World-
Wide Web

In a marketing break-
through, Star Telecom Network
has become the first company to
offer a line of limited edition pre-
paid phone cards honoring the
creativity and diversity of the
interment.

Star, a pioneer in the cre-
ation and distribution of stylish
premium phone cards has raised
the phone card to a new level of
design excellence with the debut
of its newest series, called “When
the Web Was Young.” The idea
was conceived by Larry Ball,
with Star producing the end
product. Star’s president, David
Eisenstadt said “ This is a great
way to promote a Web site. Not
only does it allow Webmasters to
show off their hard work, but it
allows users to help support their
favorite Web site by doing some-
thing we all do—-spend time on
the phone.”

Eisenstadt went on to note
that the series, which links
together carefully selected com-
mercial and artistic Web sites,
has a potential audience of mil-
lions. “Our partners include such
heavy traffic pages as imusic, the
alternative music site, and
CyberTown, as well as high-visi-
bility destinations as the sites for

Condomania, Star Chefs and The
Year 2000 Information Center.”
Star Telecom was founded
in 1994 and is one of the most
renowned distributors and mar-
keters of prepaid phone cards in
the world. Watch for more on
STAR Telecom in future issues of
Premier Telecard Magazine.

CPDI In the
Top Fifteen

The Oregon  Business
Journal recently released their list
of the 100 fastest-growing, pri-
vate companies in the state and
shows CPDI ranked number 11.

For the third year in a row
CPDI has been recognized by
business journals as one of the
fastest-growing in the northwest.
The ranking are of independent,
privately held companies whose
revenues were over $200,000,
and had sustainable growth over
the last three years.

CPDI had a 416 percent
increase in revenues from 1994
to 1995, and a 690 percent
increase in revenue since 1993.
CPDI’s substantial growth came
from offering its CALL CON-
TROL call-processing platform
to companies that market pre-
paid/postpaid calling cards, pre-
paid wireless, prepaid residential,
and international callback. In
addition, over the past three
years, two of CPDI’s customers
have joined us in the top 20 list.

Vincent Hill, who is CPDI’s
president said “We work hard to
continue to produce
an innovative and flexible prod-
uct that keeps us in the forefront
of our industry.”

TBR in the
TOP 50!

The New Jersey Technology
Fast 50 publicly recognized the 50
fastest growing technology com-
panies in New Jersey. This pro-
gram, which includes both public
and private firms, ranks compa-
nies by percentage of corporation
growth over a five-year period.
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Transaction Billing Resources
(TBR) ranked number 11.

This is the second consecu-
tive year they have been in the
top 25% of the rankings. TBR
specializes in processing com-
mercial credit card transactions
for telecommunications compa-
nies. The transactions involve the
use of bank cards—Visa or
Master-Card—and travel and
entertainment cards—American
Express or Diners—for telecom-
munications charges.

TBR president Robert
Gein, said “the last two years
have been exciting, from the
standpoint of both growth and
recognition. Last year we were in
the Fast 50, High
Tech 500 and INC 500. We are
delighted to be included in the
Fast 50 again this year.”

TBR is located in Hazlet,
New Jersey.

Big Business
for Stan
& Ollie

A Laurel and Hardy Classic
is found.

Michael Agee of HRS
Group of Yorba Linda,
California announced a very spe-
cial “find.” A Laurel and Hardy
Classic film called Big Business.
The film is direct from the Hal
Roach studios and very recently,
HRS developed a phone card uti-
lizing the original movie poster.

In our next issue, we will
show the card that commemo-
rates the film. This classic film is
one of the three Laurel and
Hardy shorts that are
honored on the Library of
Congress/National Archive list
of only 150 American films laud-
ed by the United State govern-
ment. This film joins Gone With
The Wind, It’s A Wonderful Life,
Casablanca, Mr. Smith Goes To
Washington and very few others
to be so honored. What a won-
derful honor to be bestowed
upon these two masterful artists.
Further details are forthcoming.
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New POS
Terminal
Prints Phone
Cards in 3
Seconds

Atlanta-based LDC Direct
has begun manufacturing a
point-of-sale terminal capable of
printing the entire back side of a
standard-sized prepaid phone
card. According to the company,
applications for the terminal are
virtually unlimited. LDC Direct
is initially targeting the prepaid
long distance, prepaid cellular
and customer loyalty industries
worldwide.

The LDC system allows
phone companies to place virtu-
ally unlimited inventory of
phone cards at retail locations
with no up-front costs. “Our
system is a welcome sight to
retailers struggling to find a
secure and efficient way to sell
prepaid services,” explains
James A. White, Director of
Technology. “The LDC system
saves retailers time and money -
all inventory control is handled
automatically by the system
resulting in reduced labor
expenses and theft is virtually
eliminated making the product
more profitable.”

The unique patent-pending
feature of the LDC 384 POS ter-
minal is its ability to print near-
laser quality text and graphics
directly onto the back of a PVC,
polyester or paper card — no
other POS terminal has this abil-
ity. All of the information that
gives the card value (e g. the PIN
number, 800 access numbers and
expiration date) is managed elec-
tronically and printed on the
back of the card in under 3 sec-
onds which allows the company
to offer retailers a prepaid ser-
vices solution with maximum
security and flexibility.

In addition to utilizing the
LDC 384 POS terminal in its
own prepaid services program,
LDC Direct is also offering its
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new technology to other long
distance providers worldwide.
The terminal will lease for as lit-
tle as $6.50 per month, includes
a full one year warranty and
will be available in mid-
September.

LDC Direct, a privately
held company in business since
1995, provides prepaid telecom-
munications services to retailers
throughout the United States
and point-of-sale solutions to
the prepaid services industry.

Panasonic
Picks Vocall

Coming in ahead of com-
petitors such as MCI and Sprint,
Vocall Communications
Corporation has been selected
by Panasonic Communications
Systems to provide them with
30,000 promotional prepaid
calling cards.

Vocall, a leader in the call-

ing card industry, was selected
as Panasonic’s exclusive card
issuer. Panasonic is using
Vocall’s card nationwide as a
thank you for testing their new
products.
Vocall was established in 1990
to supply innovative products
and services to the telecommu-
nications industry.

Lucent
Technologies
Machines
Sound Best

Citing new technology
from Bell Laboratories — copy-
righted voice encoding software
and a faster microelectronic
chip as the key to their success,
Lucent Technologies recently
announced the results of inde-
pendent laboratory tests show-
ing their digital answering
machines to have the best voice

quality. In a comparison of the
leading  digital  answering
machines based on the sound
quality of recorded messages,
Lucent Technologies Digital
Answering machine 1725 was
ranked number one five times as
often as the nearest competitor.
On June 17, Lucent
Technologies and  Philips
Electronics announced that they
would create a joint venture of
the consumer communications
units of the two companies by
October 1. Philips is the market
leader in telephone sales in
Europe and Lucent is number on
in the US. The joint venture, to
be called Philips Consumer
Communications, will have rev-
enues of about US $2.5 billion.
“This new generation of answer-
ing machines sets a world stan-
dard in voice quality,” said Bill
Wagoner, chief technical officer
of Lucent’s Consumer Products
unit. “The ‘killer technology’ is
a new software algorithm that
we lifted out of the Bell Labs
research area and adapted
specifically for this use.”

The Bell Labs software lan-
guage is so efficient it can trans-
late voice signals from analog to
digital using only 6.3 kilobits for
each second of speech, versus
the 16 kilobits normally
required. Lucent has copyright-
ed this technology, which is a
unique software algorithm
called RCELP, for Relaxation
Codebook  Excited Linear
Prediction encoding.

CommCard
Helps Clients
Gather
Information

Employing more than 300,
including 160 multilingual oper-
ators, CommCard of Burnsville,
MN, has provided prepaid call-
ing card technology to retail and
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service providers since 1991.

Focusing on custom pro-
grams which can be used for
both information dissemination
and survey  applications,
CommCard has successfully
integrated long distance phone
card platforms into these pro-
grams. Using their proprietary
software, clients are able to
extract data on every detail of
card usage with unlimited
capacity to promote their busi-
ness and gather valuable infor-
mation about their customers.

One such program was the
“Partners for Better Health”
worksite program created for
Health Partners, a Minnesota
parent company of health care
organizations and group health
plans. These plans cover over
700,000 workers around the
state.

The “Partners for Better
Health” program began with a
health risk survey to help tailor
wellness classes and programs
to the actual needs of the work-
ers. Health Partners worked
with CommCard to produce
and interactive HMO member
survey that used a prepaid card
platform and rewarded the par-
ticipants with 20 minutes of
prepaid long distance phone
time.

The results were incredible.
Survey responses ranged from
30 percent to 100 percent
depending on the group, with
an overall participation average
of 45 percent. Other survey
attempts had averaged response
rates of just 20 to 30 percent.

Health Partners expressed
their satisfaction with the sur-
vey’s success and cost effective-
ness. Based on the rate of
response, the participants were
satisfied as well.

CommCard is an FCC licensed
carrier with its switch facility in
Cedar Rapids, IA.
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Cards in Play in the U.S.A.

The Denver Summit of Eight

If you look carefully at the 3 phonecards on this page,
you will see the similarity of the 3, but upon careful examina-
tion, you will see that each is distinctively different one from
another. The cards were created especially for the Denver
Summit of Eight, June, 1997. The conference brought togeth-
er world leaders from 8 nations to discuss mutual problems
and how best to deal with them. The phonecards are very
beautiful cards. At a glance you see the world, a group of
flags, the city of Denver, even the state flag of Colorado.

Before we go on, let’s identify them for you. First, there
is the U S WEST (upper right hand corner) phonecard. It is
further identified by the chip imbedded on the card. This
card may be used only with phones that are equipped to
accept U S West or GTE Smart Cards. They are charged with
$1 (lower right corner).

The other two cards are USACards, almost identical. but
not quite. These two show the moon in the upper left corner,
clearly indicates the city of Denver in yellow, and like its sis-
ter card, the Denver Public Library and a portion of the
Rocky Mountains called the Front Range. You will also note
that card number 2 is marked VIP and offers 20 units of

phonetime, while the
third card is charged
with $5 in prepaid
phonetime.

All three phone-
cards were designed
and illustrated by
Stephen J. Hume and

TELECARD

USWEST $1

Joe Jones of Denver.
Over 400 telecards
were distributed to
the press for their
use, while only 25
VIP cards were given
to the Executive Staff
of each of the
nations. In addition,
special cards were
given to the Mayor
and Governor, some TV and radio personnel.

The phonecards were sold at the summit conference and

USACard VIP
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~ ® FuLLy CusTOMIZABLE BRANDED VOICE PROMPTS
. ® SURVEY & MARKET RESEARCH CAPABILITIES

® POINT OF SALE ACTIVATION

® MULTI-LANGUAGE CAPABILITY

® 24 HOur CUSTOMER SERVICE

® CARD PRINTING & DESIGN

. INTERNATIONAL ORIGINATION & TERMINATION

® CReDIT CARD RECHARGE

® FRAUD PREVENTION

CoNCEePT TO CONNECTION

1-800-582-3425

EA LDIAL A Leader In Interactive Voice Response Since 1984
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It’s Not a Bird-
Not a Plane- Maybe
Its Uncle Sam!

Well, it’s certainly not Superman. No, it is Uncle Sam, a
brand new entry from U S WEST. This is the first in a
“Celebration” series of phone cards from U S WEST. There
will be more cards later this year and into 1998. Other celebra-
tion cards this year will feature Halloween and Thanksgiving.

Jere Smith of Seattle,
Washington created this Fourth
of July card and as you can see,
Uncle Sam is roaring to freedom
aboard what seems to be a

are still available for purchase from USACard, Denver and high-powered firecracker head-
KARS Unlimited, Ormond Beach, Florida. ed for outer space. Naturally |
As you peruse the cards, see how many of the flags of there are fireworks galore all ‘
the summit nations you can identify. There were 8 nations | over the star-studded sky. T—
and 1 additional... and reading left to right they are: g And so, we join with U S WEST in hoping
‘wopbuly peiiun ‘eissny ‘ueder ‘Aley| ‘Auewion ‘souesq ‘epeue) ‘sajelg pajiun your holiday with friends and relatives was safe and happy
If you are wondering about the 9th flag, 12 Gold stars as you begin to plan for your next celebration.
on a field of Blue, it is the European Commonwealth. Happy New Year...oooops, not yet.

5 THE FIRST MARS PHONECARD

e

READ ALl Limited
ABOUT ITY Edition

Four-Golor
RePrints

...of your Article or Ad.

Ready for display or mailing.
Priced as low as .15¢ each

Limited Edition

For Information & Delivery

Lois Robinson ca" Todav|

(805) 227-1024
S Graphics &

= Publishing, Inc. (805) 227-1024

2 Graphics &
k — Publishing, Inc. )
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A Collector’s Dream!

Have you ever seen a Triangular Postage
Stamp? Have you ever seen a triangular
postage stamp on a phonecard? If your
answer is no and would like to see and per-
haps own a set, proceed.

The United States Postal Service pro-
duced 2 postage stamps that are triangular in
shape and feature two historic means of early
mail delivery in the 1800’ for the San
Francisco area, by sea and by stagecoach.
The stamps, as you can see, are beautiful, one red, the other ‘
blue and both with a denomination of 32 cents each. Now,
for the rest of the story!

Patisant Marketing Group of San Francisco, California
created phonecards expressly for this postage stamp.
Spokespersons for Patisant stated, “To create these collectors’
cards we placed actual U. S. Postal Service stamps on
phonecards, then laminated them to ensure the longevity of
these highly collectible pieces.”

As you can see from the two cards pictured here, these
are distinctively different phonecards, fully certified limited
edition cards, with only 1000 sets having been produced.

(] =
655

=

Each two card set features one card
displaying the “blue ship” and the sec-
ond, showing the red “stagecoach.”

Patisant has been very fortunate and owns a great track
record in the sale of collector phonecards. Earlier this year
they sold an unprecedented 3000 sets in one week in com-
memoration of the Hong Kong handover to China. They
enjoyed similar success with the sale of Deng Xiaoping
phonecards. Patisant reported record sales of phonecards of
the former leader of Red China.

An innovative idea—a triangular postage stamp placed
on a specially produced phonecard with an end result of a
beautiful collectible telephone card set.

Patisant Marketing is located in San Francisco, California.

19¢

r minule,
our Phone Cards sell themselves.

Increase your profits. Call todav |

NNT NorTawEST NEVADA TELCO NNT

1-888-704-7274
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b~ They call from
Far and Wide...
from Coast to Coast

The Federal Trade Commission of the U.S.
The Public Service Commission of the State of Florida

Leaders in the Phonecard Industry from A to Z
Write this number down
800-958-7824
TR
ITA 5

INTERNATIONAL
TELECARD
ASSOCIATION

INTERNATIONAL TELECARDS ASSOCIATION

The ITA can assist you, answer your questions
and help open a few doors for you!
Join our fast-growing, world-wide organization

Call us for your FREE
MEMBERSHIP PACKAGE

800-958-7824
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Cards in Play in the

America The Beautiful

The National Park Foundation and American Express
have launched a prepaid phone card series to help raise
money for America’s National Parks. The campaign is called
National Parks - America’s Legacy.

The cards, as you can see
are absolutely beautiful, they are
rechargeable and replaceable if
lost or stolen. Initially, the cards
will be available at select National
Parks. You may also call and
order the cards in denominations
of $5 to $20. American Express
will donate $1 to the National
Park Foundation for funding pri-
ority projects throughout the
more than 370 sites in the
National Parks System.

Jim Maddy, president of
the Foundation said “These are
new cards and great collector’s items and give park enthusi-
asts a terrific way to contribute directly back to America’s

Statue of Liberty — at night

best places.”
Meanwhile, Anne
Hopkins, president
of American
Express Telecom
said “We believe
that this product

will be especially
appealing to the
consumer because
above all else, it’s a
quality phone card
backed by the
reliability and secu-
rity of American
Express. It’s a won-
derful way to help
preserve our nation’s natural, cultural and historical trea-

sures for generations to come.”
If you wish to order by phone—1-888-AXP-PARK.

Tipton's Barn—Great Smoky Mountains

H‘NE CAHDS
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Tele-Flash
The New Yorker Magazine’s New Concept

New York - New York recently asked IdealDial to simultane-
ously broadcast recorded voicemail messages to hundreds of tele-
phone numbers.

Broadcast voicemail is our latest addition to our broadcast
email and broadcast fax services.

This was a novel experiment twisting interactive technology
that currently exists to communicate custom information to adver-
tisers in a timely and focused manner. The New Yorker recorded two
messages on audio cassettes, then electronically transferred these
messages and a list of telephone numbers to IdealDial. Over the
weekend, IdealDial’s system broadcast dialed the telephone numbers
and played the messages, storing them on the contact’s voicemail.

ISHAEI. PHONECARDS
e CLEAN
« USED é .
* COMIC B! $1'—?A
¢ COLLECTOR’S ; »
CARDS
« SPECIALIZE W
* EURO CARDS 3 FREE
¢ ONE PRICE B SHIPPING
« LIMIT-5 CARDS 1S U.S.A.
HARRY PFEFFER e |- | DAY OR MITE
P0. BOX 70811 « HOUSTON TEXAS 77270 113-869-0676
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Smart Cards At Work

Technology @ Work introduced Smart Card technology
to the festival and event industries earlier this year. At the
Orange Blossom Festival held in Riverside, California and
at the Greater Greensboro Chrysler Classic PGA golf tour-
nament in North Carolina and CO-OP conference Indian
Wells Calif, all were stored value cards using embedded
computer chips were offered for purchase to event atten-
dees. The cards were also accepted by event vendors for a
variety of purchases.

The CO-OP, an association for credit unions sponsored
the smart cards used at the Festival. Cards were sold in
increments of $5, $10, $20, and $50. Approximately
50,000 cards were printed. Barbara Sheldon, Festival
Director said that “now that we have seen the technology at
work that consumer accept it, we will be considering a
cashless event for next year.”

Meanwhile, West Sports Marketing and Technology @
Work debuted the Sports Cash Card at the PGA tourna-
ment. Again, cards were sold in $5, $10, $20 and $50
denominations and reloadable up to $300. Four different
designs were offered including two featuring golf pro, Tom

Kite. A total of
30,000 Tom Kite
cards were pro-
duced.

The Saturday
of that weekend
was a near-record
day for concession

purchases.
Tournament offi-
cials reported that
the card program
worked well and
provided them
with controls and
data they have not
had in the past.
Technology @
Work continues to actively market their smart card programs.
Technology @ Work specializes in software development and
design and they are located in Jacksonville, Florida. Gl

Prepaid Calling Card MCLUTIATC:
Educafional for starting or

Video Series expanding your

prepaid calling

card business.

A e 80 1 0 D ORI e e g

$149.95

plus S+H

Order Form (Please print:)
Name:
Address:
City: Zip:
Phone: ( ) Fax: ( )
s/h is only $5.50 (NJ Residents add 6% sales tax)
Card #:
Signature:
To order by phone call: 201-403-0555 or fax your order (24 hrs): 201-403-3380
Mail Check/Money order to:
High Touch Video Inc.16 Boxwood Drive ® Fairfield, NJ 07004

(For out of country shipments call for rates) Check orders please allow two weeks for delivery

Exp date: L

SNAP-IT PRODUGTS

e SNAP-IT Phone Card Holder

Holds one phone debit/credit card.

e SNAP-IT Stands

Clamps to the sides of most card
holders. Allows you to display your
card like a picture frame.

o SNAP-IT “H”

This is brand new. Allows you to con-
nect holders vertically or horizontally.
Assemble as many holders as you
like using your own design. Comes
in two styles, straight or 30 degrees.

e SNAP-IT Felt Showcases
Vertical or Horizontal to show off your
special cards.

“The Hobby's Favorite Holder”

SNAP-IT cororation

H.B. Stroup, Jr.

P.0. BOX 6276
ASHVILLE N.C. 28816
Ph: (704) 255-8870
Fax: (704) 299-8571
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LOCATED IN T E TELECOM
INDUSTRY MEGASITE
UNDER YOUR SPECIALTY

* WE WILL DESIGN AND
MANUFACTURE YOUR SITE.

*TURN KEY OPERATION IN 2 WEEKS

Larry Graff
Call Today! (805) 227-1024

2 Graphics &
Publishing, Inc.

Corporate applications, platform assessment, retail evaluation, North
American and International minutes, Canadian specialist.
Just call Lee Harrison (905) 683-1912

FOR SALE

BEST TELECARD PRICELIST IN USA! Request a copy today. Foreign, US,
all popular topics. Bargains! Steve Eyer, Inc. PO Box 321-P, Mt. Zion, IL
62549. Tel (217) 864-4321 pd 6 times, starting in Jan. 97

COMPREHENSIVE PRICELIST free upon request. Over 3500 Different col-
lectible phonecards listed and in stock. Sears Phonecard Dept., 3111 East
Colonial Drive, Orland, FL. 32803 Phone: (407)898-7778 Fax: (407)898-7779
WEBSITE: http://ourworld.compuserve.com/homepages/phonecard/

billed 12 time , starting in July 97

WANT TO BUY Japanese Coca-Cola Phonecards bought by collector.
$18 ea. Fax-815-498-1002 before shipping, or copies to Mike O’'Brien, 215
Meadowlark, Sandwich, IL 60548.

WANT TO BUY : Buying used GTS private-label cards for companies
such as Dewar’s, Dow Chemical, Ford, Lufthansa, R.J. Reynolds, Rollerblade,
Success Magazine and Taco Bell (unused). Paying at least $2; up to 20 each.
Larsen Luke, Phone Cards Hawaii, Inc. 1638 Kealia Drive, Honolulu, HI
96817, (808) 847-7015.

FOR HIRE

Jagged Edge Creative Bring your business into the information age...special-
izing in telecards... WWW Sites, Internet Solutions, Graphics Design, Desktop
Publishing, Expert Consulting & much more !!! (Check out our telegery soft-
ware adverting elsewhere this issue!!!) Call 416-608-2405 today.

FOR HIRE: Telecard Guru...Quincy Gold. Consultant in Telecard
Applications, platforms, minutes & vending machines. Questions answered at :
416-739-3979

DDEALED SUBSCRIPTION

U.S. Subscription
(d 1 YEAR SUBSCRIPTION to Premier Telecard Magazine
for only $14.95, includes shipping & handling.

International Subscription
(d 1 YEAR SUBSCRIPTION to Premier Telecard Magazine
for only $29.95, includes shipping & handling.

Method of Payment
Check or Money order in U.S. funds, drawn on a U.S. affiliate
bank, or credit cards accepted.

Card No:
Exp. Date:

Signature:

Date:

Name:

Company:

Address:

City: State:

Zip: Country:
Phone: Fax:

Mail to: P.O. Box 2297, Paso Robles, CA 93447

or call (805) 227-1024 fax (805) 237-2530
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InTech Direct...
A Specialty House!

Most phonecards function through the use of
a unique personal identification number
(PIN) to access a computer that keeps track
of the amount of time paid for on that specific card.

This is known as a remote mem-
ory card. InTech Direct specializes in
the processing of this type of prepaid
phonecard, by processing, we mean
that the cards are numbered, a securi-
ty system applied and the cards pack-
aged. The numbers are applied indi-
vidually to the cards. Because the
numbers are the key to making the
cards work, we also need to protect
the value of the cards by securing the
PIN numbers. We do this by covering

primary system that fits the bill is fin-
sealing with standard clear
polypropylene film. With a backer
board insert or a scratch-off panel,
this system is economical and secure.
Other modifications of the package
include affixing it vertically to a “dol-
lar-bill” sized carrier and over-wrap-
ping the entire piece. This then can

be distributed from a retail cash
drawer in a store’s register. This
package can be produced with a hole-

“Commercial packaging is the single most
important aspect of retail distribution.”

the PIN as rapidly as possible after
they are numbered. There are several
ways of covering PIN numbers in
common use, including scratch-off
panels and removable labels of vari-
ous types. The focus of this article
however, is what happens after the
number is applied and the PIN pro-
tection is in place: the packaging.

Commercial packaging is the sin-
gle most important aspect of retail
distribution. When you consider the
packaging of phonecards is essential-
ly packaging money. The functions of
commercial packaging are diverse.
Esthetics, education and marketing
are all intrinsic roles of packaging,
but paramount in the scheme of
phonecards is security. Protection of
the PIN is the essential aspect in
evaluating phone card packaging.
The proliferation of fraud in the
phone card marketplace has
increased the need for tighter securi-
ty. Regularly enhancing and modify-
ing packaging standards are needed
to keep ahead of any attempts at
fraud or deception.

The need to remain competitive is
stronger than ever, therefore, this
article focuses on ways to deliver the
best packaging at the least cost. The

30 PREMIER TELECARD

punched header, so that it can be
merchandised from a peg board dis-
play. This configuration has been
popular because it is so flexible, and
some of the inventory can be kept on
the display behind the counter while
the remainder is housed in the cash
drawer for safe keeping.

Another modification of this
design is the wide header style. This
consists of a wider carrier with a
larger display area and the room for
the card to be attached in a horizon-
tal manner, similar to the way most
“blister pack” cards are displayed.
This is an effective piece for a retail
peg board and competes economical-
ly very well against the more expen-
sive blister pack from the standpoints
of both cost and convenience.

InTech Direct, Inc. has intro-
duced a number of other options on
the subject of fin seal packaging of
phonecards. Two worth mentioning-
involve security packaging and print-
ing of packaged film. The first is a
simple fraud prevention mechanism
that randomly repeats a tamper evi-
dent security message on the film to
authenticate the wrap and let the
consumer see the role that film plays
in providing a security seal. The sec-

“ Window Pack”. It
involves a complete overprint of a
metallic film with the area for the
face of the card remaining clear to
show the card graphics. The foil cre-
ates a high impact look to give each
card the ‘snap” of a professionally
finished piece. The clear face is
framed in a window of color to show
only the card and has an opaque
back to protect the PIN. InTech
inventories the “Window Pack” in an
assortment of basic colors for those
special runs that you need to get
turned around in a hurry and don’t
feel like waiting for long lead times. G

ond one is

l -800-777- 8080

Fax 216-582-8502
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PICK A CARD,

But when you pick a vendor to deal your company’s prepaid cards...
Make sure you don't fall for any phoney card tricks.

TAMPA Bay, FLORIDA

Not every company that sells prepaid long distance cards makes prepaid
long distance cards. Many are just middlemen or marketing companies.
PTT Telekom is one of the pioneers of prepaid cards in the U.S.A. We
design and manufacture all the cards we sell, as well as support our own
switch platform. If you want a “turn key” phone card promotion, call us,
we do everything!

pick the right card and don't fall for the phony card tricks.
® Turn Key solutions to all your promotional and marketing needs.
® Fully integrated production, network, and customer service.
e Flexibility to handle the needs of your marketing requirements.

See what's in the cards for you, call

B E <

Internet - http://www.ptt-telekom.com




Having Trouble Getting
Your Message Across?

It’s easy to be capsized in the .
squalls of the phone card

be stranded by your card
manufacturer. When you sail
with Alleghény, you'll arrive
ship-shape at your chosen

destination.

- As winners of 7 international

printing awards, we produce




